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INTRODUCTION

The rise of both social networking and online video consumption has dramatically 
changed the digital media marketing landscape and created a demand to view video 
content in a social setting. While consumers continue to watch television each month, 
they are increasingly turning to their 125 million smartphones and 60 million tablets, 
otherwise known as the “second screen,” to interact socially about the content they 
are consuming. In fact, more than half (60 percent) of American consumers surveyed 
by leading Internet technology firm comScore accessed the Internet while watching 
TV at least once during a five week period, and 29 percent of those people engaged 
socially with Facebook.1 Moreover, communications and technology company 
Ericsson recently found that 62 percent of international consumers use social media 
while watching TV on a weekly basis.2 These growing changes in consumer behavior 
directly impact the technology industry, and the social media revolution has created 
ample opportunity for technology companies to combine video consumption with 
social media in a whole new way. With multi-platform accounting for a third of all 
digital video viewing, those wishing to engage this new generation of multi-tasking, 
tech-centric consumers need to re-imagine and re-deploy their video marketing 
strategies.

To take advantage of these changes, brands are now using both long form and 
short form mobile video as a way to communicate with consumers and influence 
people emotionally. This white paper illustrates how mobile video is now the optimal 
communications platform for brands and a way to increase engagement, shareability, 
and brand recall. Whereas video has been the preferred method for brand storytelling 
for over half a century, the dynamics of a socially connected, mobile world are in fact 
changing all the rules.

1 Clarke, Jane and Joan Fitzgerald. How Multi-Screen Consumers Are Changing Media Dynamics Findings from a 
comScore Study for the Coalition for Innovative Media Measurement. August 28, 2012. http://www.comscore.com/
Insights/Presentations_and_Whitepapers/2012/How_Multi-Screen_Consumers_Are_Changing_Media_Dynamics. 
Accessed January 15, 2013.
2 Ericsson study: TV viewing increasingly accompanied by use of social media. August 28, 2012. http://www.ericsson.
com/news/1636526 Accessed January 19, 2013.
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CONTENT CONSUMPTION IS SOCIAL

According to comScore, the average Top 25 digital 
media property extended its reach in 2012 via mobile 
channels by 29 percent.3 It’s no secret that Americans 
love watching television. In fact, a recent survey by 
Nielsen found that the average American over the age 
of two spends more than 34 hours a week watching 
live television and three to six hours watching recorded 
programming.4 A generation ago, the majority of family 
members watched TV with at least one other person. 
Storytelling by nature is inherently a social activity, and 
the image of the typical family sitting around a television 
is still a realistic portrayal of how people partake in most 
other countries.5 But the tipping point of the second 
screen has already emerged in North America.

Why do people watch TV together? Some argue that a family around a television is 
simply cheaper than each person buying a movie ticket.6 TV Critic James Poniewozik 
believes that the advent of reality TV offers an interactive viewing experience that 
brings the family together unlike what typical sitcoms provide.7 Still, there must be 
an emotional factor at work. Otherwise, TV viewing would become a solitary activity. 

Perhaps, humans instinctively want to share emotional reactions with one another. 
Laughter, as an example, is naturally contagious. Consider the act of television 
networks adding laugh tracks to their sitcoms. Canned laughter was inserted 
primarily to evoke more laughter in audiences. Robert Provine, author of “Curious 
Behavior,” says, “Laughing with brings the pleasure of acceptance, in-group feeling, 
and bonding… Laughter is a decidedly social signal, not an egocentric expression 

According to 
comScore, the 
average Top 25 
digital media 
property extended 
its reach in 2012 via 
mobile channels by 
29 percent.  

3 U.S. Digital Future in Focus 2013: Key Insights from 2012 and What They Mean for the Coming Year. ComScore.
com. February 14, 2013. http://www.comscore.com/Insights/Presentations_and_Whitepapers/2013/2013_US_Digital_
Future_in_Focus Accessed May 5, 2013.
4 Hinckley, David. Americans spend 34 hours a week watching TV, according to Nielsen numbers (web). NYDailyNews.
com. September 19, 2012. http://www.nydailynews.com/entertainment/tv-movies/americans-spend-34-hours-week-
watching-tv-nielsen-numbers-article-1.1162285. Accessed January 15, 2013.
5 The lazy medium: How people really watch television. The Economist. April 29, 2010. http://www.economist.com/
node/15980817 Accessed January 19, 2013.
6 Cramblett, Tammy. Pros and cons of watching television. Helium.com. January 19, 2012. http://www.helium.com/
items/2281819-pros-and-cons-of-watching-television Accessed January 20, 2013.
7 Poniewozik, James. Reality TV: Bringing Families Closer Together. TIME.com. November 9, 2011. http://entertainment.
time.com/2011/11/09/reality-tv-bringing-families-closer-together/ Accessed January 20, 2013.
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of emotion.”8 In essence, we laugh to feel close to each other and this cannot be 
achieved alone. Provine continues, “People are much more likely to smile or talk to 
themselves than they are to laugh when they are alone… these acts are performed 
primarily in response to face-to-face encounters.”

The desire to emotionally connect with others may also explain why we share stories, 
information, and video clips with friends and family online. Jonah Berger, author of a 
study published in Psychological Science, a journal of the Association for Psychological 
Science, found that content sharing was due in part by emotional arousal. The stronger 
the emotion, the higher the chance the content will be shared.9 In fact, content that 
evoked emotion was 20 percent more likely to be highly shared.10 New York Times Art 
Critic Karen Rosenberg believes that the act of sharing content (such as Instagram 
photos) is actually what gives us the feeling of validation.11 

SOCIAL VIEWING

Another way consumers acquire validation is by sharing their reactions to content. 
When Lindsay Lohan’s failed Lifetime movie “Liz & Dick” debuted, TV critics, 
celebrities, and fans alike flocked to the Twitterverse to comment (albeit negatively) 
on Lohan’s performance.12 Lifetime actually encouraged live chat by displaying the 
hashtag #lizaanddick in the corner of the TV screen during the movie.13 This social 
interaction while the movie was still airing created a secondary event: an engaged 
Twitter community openly sharing their thoughts about the content. This type of 
social interaction is often referred to as “social viewing.”

8 Provine, Robert. The Observer. Beyond a joke: the truth about why we laugh. September 1, 2012. http://www.
guardian.co.uk/books/2012/sep/02/why-we-laugh-psychology-provine Accessed January 20, 2013.
9 Association for Psychological Science. (2011). Why Do We Share Stories, News, and Information With Others? 
[Press Release]. Retrieved from http://www.psychologicalscience.org/index.php/news/releases/why-do-we-share-our-
feelings-with-others.html Accessed January 20, 2013.
10 Berger, Jonah. Crafting Contagious. Think Quarterly. (n.d.). http://www.thinkwithgoogle.com/quarterly/play/craft-
ing-contagious.html Accessed January 20, 2013.
11 Rosenberg, Karen. Everyone’s Lives, in Pictures. NYTimes.com. April 21, 2012. http://www.nytimes.
com/2012/04/22/sunday-review/everyones-lives-in-pictures-from-instagram.html?_r=0 Accessed January 20, 2013.
12 Etkin, Jaimie. ‘Liz And Dick’: Twitter Reactions to Lindsay Lohan As Elizabeth Taylor in Lifetime Movie. Huffing-
tonpost.com. November 26, 2012. http://www.huffingtonpost.com/2012/11/26/liz-and-dick-twitter_n_2190156.
html#slide=1800592 Accessed January 20, 2013.
13 Hayden, Erik. ‘Liz & Dick’ Hangover: The Twitter Reactions. HollywoodReporter.com. November 26, 2012. http://
www.hollywoodreporter.com/live-feed/liz-dick-hangover-twitter-reactions-393995 Accessed January 20, 2013.
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Source: http://www.huffingtonpost.com/2012/11/26/liz-and-dick-twitter_n_2190156.
html#slide=1800592

Even before the majority of Americans had smartphones, one of the first recognizable 
social viewing events actually manifested in 2010 during CBS’ finale of their hit TV 
show “LOST.”  Approximately 13.5 million viewers watched the television show while 
almost a half million tweets – 437,613 – were recorded while the show aired. Viewers 
from around the globe publically announced their opinions about the finale which 
included spoilers. Anthony Soohoo, SVP and GM of CBS Interactive said, “This takes 
people 3,000 miles away and makes them feel like they’re sitting on the couch next to 
each other.”14  Some of the tweets actually derived from Europe because UK viewers 
saw the episode at the same time as American West Coasters.15 Now, through the 
advent of services such as ooVoo, friends around the world can gather to “Watch 
Together” content that may only be accessible to one of the parties on the video call.

14 Mathieson, Rick. ‘Social Viewing’ In Action: ‘Lost’ Finale Attracts 13.5 Million Viewers – And Half A Million Tweets. 
iMediaConnection.com. May 24, 2010. http://blogs.imediaconnection.com/blog/2010/05/24/social-viewing-in-action-
lost-finale-attracts-13-5-million-viewers-and-half-a-million-tweets/ Accessed January 20, 2013.
15 Roettgers, Janko. Lost Series Finale a Twitter Earthquake. Gigaom.com. May 24, 2010. http://gigaom.
com/2010/05/24/lost-series-finale-a-twitter-earthquake/ Accessed January 20, 2013.
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Source: http://gigaom.com/2010/05/24/lost-series-finale-a-twitter-earthquake/

SOCIAL MEDIA MARKETING AND MOBILE VIDEO CONTENT
Social media not only helps spark social viewing but it also directly affects how 
Hollywood promotes their video content. In 2011, Facebook and USA Network 
partnered to launch a social TV campaign to promote the television show “Psych.” 
An interactive social media mystery game called #HashTagKiller was created to allow 
the audience to find clues and interact to solve the case.16 Film studios have followed 
suit. Many studios are creating social media campaigns to market their films and help 
spawn word-of-mouth advertising, even as early as when the film first gets greenlit. 
For example, producers of M. Night Shyamalan’s “After Earth” released a video as a 
Facebook timeline almost a year before the film’s scheduled release date.17 On January 
19, 2013, the Facebook page cited over 90,000 people talking about the film.18 Similarly, 
Universal Pictures collaborated with singer/songwriter and YouTube sensation Mike 
Tompkins to invite fans and people on YouTube to submit videos of themselves singing 

16 Greenemeier, Larry. You’ll Never Watch TV Alone Again. ScientificAmerican.com. November 16, 2011. http://blogs.
scientificamerican.com/observations/2011/11/16/youll-never-watch-tv-alone-again/ Accessed January 19, 2013.
17 Dodes, Rachel. Twitter Goes to the Movies. The Wall Street Journal. August 3, 2012. http://online.wsj.com/article/SB
10000872396390443343704577553270169103822.html Accessed January 19, 2013.
18  After Earth. (n.d.). In Facebook [Fan page]. Retrieved January 19, 2013, from http://www.facebook.com/AfterEarth

7



Copyright © 2013. Mobile Video has Made the Second Screen the New First Screen in America

Nicki Minaj’s “Starships” to promote their upcoming film “Pitch Perfect.” 19 In December 
2012, NBC became the first network to “interrupt” second screen video conversations 
when they had Howie Mandel, host of their new game show “Take it All”  pop up in 
millions of ooVoo conversations to invite users to tune-in. The results shifted hundreds 
of thousands of TV viewers and spiked the show’s evening ratings.

 

Source: http://htk.clubpsych.usanetwork.com/story_assets/HTK/index.html

19 Ellingson, Annlee. How movies ‘Ted’ and ‘Pitch Perfect’ leveraged social media for big box office. Bizjournals.
com. October 26, 2012. http://www.bizjournals.com/losangeles/news/2012/10/26/film-marketing-ted-pitch-perfect.
html?page=all Accessed January 19, 2013.
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Source: ooVoo – NBC/Howie Mandel call interrupt

THE SECOND SCREEN
In a universe of 130 million tablets and the majority of adults owning smartphones, 
more often than not, social viewing is enabled by the use of a second screen. 
Mashable defines the second screen as “the use of an additional monitor (e.g. tablet, 
smartphone) while watching television. It allows the audience to interact with what 
they’re consuming whether it’s a TV show, video game or movie.”20 Research data 
from Nielsen proves that 85 percent of smartphone and tablet owners use their device 
while watching TV.21 Another Nielsen study revealed that 41 percent of U.S. tablet 
owners and 38 percent of smartphone owners used their devices every day while 
watching TV.22 Not surprisingly, teenagers with tablets were more inclined to visit a 
social media site while watching TV than their elders (62 percent versus 33 percent).23 
Specifically, 44 percent of 18-24 year olds and close to 50 percent of 25-34 year  

20 Mashable Topics. (n.d.). Second Screen. http://mashable.com/category/second-screen/ Accessed January 20, 2013.
21 Perez, Sarah. Nielsen: 85 Percent of Tablet And Smartphone Owners Use Devices As “Second Screen” Monthly, 40 
Percent Do So Daily. Techcrunch.com. December 5, 2012. http://techcrunch.com/2012/12/05/nielsen-85-percent-of-
tablet-and-smartphone-owners-use-devices-as-second-screen-monthly-40-percent-do-so-daily/ Accessed January 
22, 2013.
22 Eaton, Kit. We Love Our Tablet Second Screens During TV, Says Nielsen’s Data. Fastcompany.com. December 4, 
2012. http://www.fastcompany.com/3003680/we-love-our-tablet-second-screens-during-tv-says-nielsens-data# Ac-
cessed January 20, 2013. 
23James, Meg. Nielsen study finds ‘second screen’ viewing enhances TV experience. LATimes.com. April 27, 2012. 
http://latimesblogs.latimes.com/entertainmentnewsbuzz/2012/04/nielsen-study-finds-second-screen-viewing-en-
hances-tv-experience.html Accessed January 20, 2013.
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olds are visiting social networking 
sites on their smartphones during 
both commercials and programs while 
watching TV.24 The concept of wanting to 
connect to others to share reactions holds 
strong, as 51 percent of people who post 
to social media while watching TV do so to 
connect with others who are watching the 
same content, according to the Interactive 

Advertising Bureau/ ABI Research. Mashable.com also reported that 24 percent of 
Facebook users post about the film they’re viewing while in a movie theater.25

 

Source: http://www.fastcompany.com/3003680/we-love-our-tablet-second-screens-during-tv-
says-nielsens-data#

Specifically, 44 percent of 18-24 
year olds and close to 50 percent 

of 25-34 year olds are visiting social 
networking sites on their smartphones 

during both commercials and  
programs while watching TV.  

24 Nielsen: The Cross-Platform Report. Quarter 2, 2012- US. http://www.nielsen.com/content/dam/corporate/us/en/
reports-downloads/2012-Reports/Nielsen-Cross-Platform-Report-Q2-2012-final.pdf Accessed January 20, 2013.
25 Ulanoff, Lance. 11 Big Tech Trends You’ll See in 2013. Mashable.com. December 6, 2012. http://mashable.
com/2012/12/06/tech-trends-2013/ Accessed January 22, 2013.
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A new study by Nielsen suggests that social 
media interactions can actually increase television 
viewership. When surveyed, 49 percent of women 
and 43 percent of men said they started to watch 
a TV show because their Facebook friends were 
chatting about it online. A younger demographic 
skewed even more influential, as 54 percent 
of 18 to 34 year olds said they began watching 
a TV show because of comments on Facebook 

and 21 percent were won over by tweets.26 ooVoo advertisers, for example, who 
simultaneously coordinated their television and second screen marketing messages, 
experienced the highest recall from consumers in the study.

“Networks need to provide many ways for viewers to discover and talk about their 
shows – second –screen apps, fan sites, network sites and by seeding social 
media – find out what works best for their audience, and take advantage of the new 
opportunities to spur conversations,” said Cable & Telecommunications Association 
Chief Executive Char Beales.27 Fifty four percent of tablet owners now enjoy watching 
videos on their devices.28

ONLINE VIDEO CONSUMPTION
In addition to the second screen, online video sites optimized for tablet and mobile 
screens have emerged as a primary source of consumption for consumers. 
According to Nielsen’s Global Survey on Multi-Screen Media Usage, 84 percent of 
online consumers watch video content online at least once a month.29 comScore 
recently announced measurements that showed 181 million American Internet users 
watched more than 39 billion online videos in September, 2012, and declared Google 
Sites (parent to YouTube.com) as the top online video content property. 30

of tablet owners 
now enjoy 
watching videos 
on their devices.

54%

26 Chmielewski, Dawn C. Facebook friends fan interest in TV shows, study finds. LATimes.com. December 28, 2012. 
http://www.latimes.com/entertainment/envelope/cotown/la-et-ct-social-network-chatter-can-drive-tv-viewing-study-
finds-20121228,0,7008776.story?utm_source=Ypulse+Updates&utm_campaign=24f354a6ea-YDU1_18_2013&utm_me-
dium=email. Accessed January 21, 2013.
27 Chmielewski, Dawn C. Facebook friends fan interest in TV shows, study finds. LATimes.com. December 28, 2012. 
http://www.latimes.com/entertainment/envelope/cotown/la-et-ct-social-network-chatter-can-drive-tv-viewing-study-
finds-20121228,0,7008776.story?utm_source=Ypulse+Updates&utm_campaign=24f354a6ea-YDU1_18_2013&utm_
medium=email. Accessed January 21, 2013.
28 Bergman, Cory. Tablet adoption explodes, study reveals key usage patterns. Lostremote.com. June 18, 2012. http://
lostremote.com/tablet-adoption-explodes-study-reveals-key-usage-patterns_b30889. Accessed May 7, 2013.
29 Global Report: Multi-Screen Media Usage. May 15, 2012. http://blog.nielsen.com/nielsenwire/global/global-report-
multi-screen-media-usage. Accessed January 15, 2013.
30 comScore. (2012). comScore Releases September 2012 U.S. Online Video Rankings. [Press Release]. Retrieved 
from http://www.comscore.com/Insights/Press_Releases/2012/10/comScore_Releases_September_2012_U.S._On-
line_Video_Rankings.  Accessed January 20, 2013.
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Source: http://www.comscore.com/Insights/Press_Releases/2012/10/comScore_Releases_
September_2012_U.S._Online_Video_Rankings

In YouTube’s first week after its official launch, the site garnered two million views for a 
“Saturday Night Live” short starring then-unknown Andy Samberg.31 Today, YouTube 
cites over 800 million unique users each month and over four billion hours of video 
are watched each month on their site alone. Also notable is that mobile traffic tripled 
in 2011.32 In December of 2012, Alcatel-Lucent’s research center Bell Labs projected 
that, by 2020, American consumers alone will watch seven hours of video each day 
mainly from tablets.33 This is particularly true for the younger demographic. In fact, 
Nielsen recently reported that 12 to 17 year olds spend seven hours and 48 minutes 
each month watching video on their mobile phones.34 

31 Lidsky, David. The Brief But Impactful History of YouTube. Fastcompany.com. February 1, 2010. http://www.fastcom-
pany.com/1514469/brief-impactful-history-youtube Accessed January 19, 2013.
32 YouTube Press Statistics. (n.d.). http://www.youtube.com/t/press_statistics Accessed January 19, 2013.
33 Bell Labs: Surging video consumption will push networks to the edge. Lightwaveonline.com. December 18, 2012. 
http://www.lightwaveonline.com/articles/2012/12/bell-labs-surging-video-consumption-will-push-networks-to-the-
edge.html Accessed January 20, 2013.
34 Ramachandran, Vignesh. Study: Teens Watch More Mobile Video Than Older Peers. Mashable.com. April, 16, 2013. 
http://mashable.com/2013/04/16/nielsen-survey-teen-tech-habits/ Accessed on May 7, 2013.
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Online video viewing has become so popular in recent years that Web video sites like 
YouTube, Netflix, and Hulu have even begun to create original online programming 
for viewers. This makes perfect sense since content is king. It’s also changing how 
projects are typically funded. Companies like Kickstarter and Amazon Studios are two 
of several go-to resources for financing online video content.35  More viable funding 
means more content will inevitably be produced. YouTube’s VP and global head of 
content Robert Kyncl gave a keynote speech at 2012’s Consumer Electronics Show 
during which he predicted that 75 percent of all channels will be transmitted and born 
on the Internet by 2020, and online video will make up 90 percent of online traffic in 

a few years.36 

 
MOBILE VIDEO COMMUNICATIONS THE NEW NORM
As American consumers embrace mobile video and the technology continues to 
improve – including video recording and video messaging – so does the ability of 
mobile phone users to take their friends and family with them everywhere. “Letter 
writing, postcards, voice calls and even static web pages are poor substitutes when 
you want to share an experience with someone, and they are substitutes that are driven 
by the limits of technology at the time,” writes Stacey Higginbotham of Gigaom.37 
Video chat provider ooVoo saw this play out as a drastic shift in user registrations, 
with 71 percent of new 2012 registrations coming directly from mobile. The early 
adoption of mobile technological advances by teenagers (a.k.a. social influencers), 
as seen by ooVoo, has the potential to spell big money for advertisers. According to 
TechCrunch, “If a social network has a high volume of user-generated content, it’s 
generally believed by advertisers that said social network has an engaged, attentive 
audience. In turn, any ads on said social network increase in value as more UGC is 
shared.” 38

Video chat 
provider ooVoo 
saw this play out 
as a drastic shift in 
user registrations, 
with 71% of new 
2012 registrations 
coming directly 
from mobile.

35 Roettgers, Janko. Netflix, Hulu and the golden age of content. Gigaom.com. January 16, 2012. http://gigaom.
com/2012/01/16/netflix-hulu-exclusive-content/ Accessed January 22, 2013.
36 Geron, Tomio. CES Live: YouTube’s Robert Kyncl: Online Video Will Soon Be 90% of Online Traffic. Forbes.com. 
January 12, 2012. http://www.forbes.com/sites/tomiogeron/2012/01/12/ces-live-youtubes-robert-kyncl/ Accessed 
January 19, 2012.
37 Higginbotham, Stacey. Can you see me now? Video messaging and the future of communication. Gigaom.com. 
February 15, 2013. http://gigaom.com/2013/02/15/can-you-see-me-now-video-messaging-and-the-future-of-
communication/ Accessed May 7, 2013.
38 Crook, Jordan. Vine Just Made Twitter A Stronger Social Network. Techcrunch.com. January 24, 2013. http://
techcrunch.com/2013/01/24/vine-just-made-twitter-a-stronger-social-network/ Accessed May 7, 2013.
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MOBILE VIDEO ADVERTISING IN A SOCIAL SETTING
By definition, social video advertising is simply a video ad promoted to create 
engagement, taking the form of views or shares, and sharing happens when emotions 
are triggered. Chris Schreiber, director of marketing at Sharethrough, reiterates, 
“Sharing feelings is a basic human need. If your videos capture an emotion that 
resonates with its audience, users will share it, because they are not just sharing your 
content- they are sharing the feeling your video has created.” 39

Advertisers are taking mobile video to new heights by creating cutting-edge social 
video ads in the hopes of increasing viewership and making their videos go viral. 
One example of social video at work is called “The Beauty Inside,” a joint creation by 
Toshiba and Intel to help promote the Ultrabook. This “social movie” is intended to 
be an interactive web series/ traditional film that uses social media as a driving force. 
Viewers can even audition to play the main role via Facebook.40 Kimberly-Clark, maker 
of Kotex, pioneered the use of social video viewing by creating custom content for 
young female ooVoo users to watch together and discuss. The interactive quiz about 
women’s bodies served as a launch point for girls to have discussions with their friends.

39 Corwell, Grant. The Rise of Social Video Advertising & Why You Should Care. Reelseo.com. January 2012. http://www.
reelseo.com/social-video-advertising/ Accessed January 22, 2013.
40 Riley-Adams, Ella. Branded Film ‘The Beauty Inside’ Combines Star Power, Social Media. Mediabistro.com. July 25, 
2012. http://www.mediabistro.com/agencyspy/branded-film-the-beauty-inside-combines-star-power-and-social-me-
dia_b36566 Accessed January 21, 2013.

14



Copyright © 2013. Mobile Video has Made the Second Screen the New First Screen in America

Source: ooVoo, LLC – U by Kotex mobile video ad

Samsung also created a video ad called “The Next Thing is Already Here” to help 
promote the new Galaxy S III. The video cleverly parodies Apple fans that wait on 
long lines to purchase the latest iPhone. The ad was seen almost 40 million times, 
including several spoof videos that fans created and uploaded.41 Video analytics 
technology firm Visible Measures reported a surge in social video ad viewing in 
2012’s third quarter, with numbers over 15 percent from the second quarter in 2012, 

and more than 75 percent higher than Q3 2011.42

41 Whitney, Daisy. Samsung Performs Strong in Original Online Video. Mediapost.com. November 5, 2012. http://www.
mediapost.com/publications/article/186578/samsung-performs-strong-in-original-online-video.html#axzz2IePVwS1E. 
Accessed January 21, 2013.
42 Visible Measures: Q3 2012 Social Video Advertising Report. Visiblemeasures.com. October 31, 2012. Retrieved from 
http://corp.visiblemeasures.com/news-and-events/blog/bid/91436/Over-1-Billion-Video-Advertising-Views-in-Q3-2012
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Source: http://corp.visiblemeasures.com/news-and-events/blog/bid/91436/Over-1-Billion-Video-
Advertising-Views-in-Q3-2012

This is great news for advertisers because according to Google and global market 
research firm Ipsos, consumers have a higher brand recall rate (200 percent) when 
they view ads on multiple screens. Similarly, viewers that watched ads only on 
YouTube recalled the brand 150 percent times higher than those that only saw a 
traditional TV ad.43 These statistics should help advertisers who are in the difficult 
position of deciding whether or not to release their brand’s Super Bowl ads online 
before the event.44 It turns out, however, that more than half of the online shares of 
Super Bowl commercials in 2012 actually happened after the game, proving that 
these ads live on for months after their initial release.45

43 Kuchinskas, Susan. Brands Increase Recall with TV/Digital Mix, Google Says. Mashable.com. December 6, 2011. 
http://mashable.com/2011/12/06/brands-increase-recall-with-tvdigital-mix-google-says/ Accessed January 22, 2013.
44 Jarboe, Greg. Super Bowl Advertisers Can Learn Lessons from Social Video Trends. Searchenginewatch.com. Jan-
uary 14, 2013. http://searchenginewatch.com/article/2235942/Super-Bowl-Advertisers-Can-Learn-Lessons-from-So-
cial-Video-Trends Accessed January 22, 2013.
45 Nudd, Tim. Infographic: The Long Social Reach of Super Bowl Spots: Unruly Media looks at the ads’ impact beyond 
game day. Adweek.com. January 15, 2013. http://www.adweek.com/news/advertising-branding/infographic-long-so-
cial-reach-super-bowl-spots-146554. Accessed March 3, 2013.

16

Consumers 
have a higher 
brand recall 
rate (200 
percent) 
when they 
view ads 
on multiple 
screens.



Copyright © 2013. Mobile Video has Made the Second Screen the New First Screen in America

In 2013, many of the Super Bowl advertisers turned to crowdsourcing as a way to 
get more viewers engaged. For example, Pepsi asked viewers to submit photos 
which they aired during Beyoncé’s half-time performance.46  Stunts like this increase 
brand awareness, buzz, and the chances for content to be shared. Other brands like 
Pizza Hut, Doritos and Audi followed suit.

More recently, Facebook has hinted at taking the YouTube model of video ads and 
morphing them into video ads that will automatically play for their users. Insiders 
predict that Facebook’s video ads could arrive on mobile as early by Summer 2013.47   
Mobile Facebook users can expect the trend to move to mobile fast, as Facebook 
COO Sheryl Sandberg recently expressed her thoughts about mobile advertising to a 
room full of London journalists: “The size of the audience makes this – the phone – a 
mass medium. It’s as important to a marketer as TV. This is as important – if not more 

important – than television.”48

OOVOO’S MOBILE VIDEO AD SOLUTION
In 2013, ooVoo – the largest independent social video chat provider with 75 million 
registered subscribers – added social video ads to its full suite of advertising 
products as an extension of  Watch Together™, a feature which allows users to view 
YouTube videos simultaneously with their friends in a video call. The new platform 
(which can be targeted by various factors including age, gender, geography, and day 
part) serves as a way to engage users. The expandable social video ads are user-
initiated, shareable, and interactive. Since ooVoo users are already in a social setting, 
they organically discuss the social video ads that are playing within their video calls, 
increasing each brand’s overall social reach and recall rate. 

46 Christiansen, Corey. Super Bowl ads: Pros and Cons of Crowdsourcing and Predictions for This Year’s Crowdsourced 
Campaigns. Wirelessweek.com. February 2, 2013. http://www.wirelessweek.com/articles/2013/02/super-bowl-ads-
pros-and-cons-crowdsourcing-and-predictions-year%E2%80%99s-crowdsourced-campaigns Accessed March 3, 
2013.
47Kafka, Peter. Facebook Video Ads Could Arrive by Summer, Analyst Predicts. Allthingsd.com. February 26, 2013. 
http://allthingsd.com/20130226/facebook-video-ads-could-arrive-by-summer-analyst-predicts/ Accessed March 5, 
2013.
48 Dugdale, Addy. Most Innovative Companies 2013: Sheryl Sandberg Claims That, With Smartphones, Mobile Adver-
tising As Important As TV. Fastcompany.com. April 16, 2013. http://www.fastcompany.com/3008375/most-innova-
tive-companies-2013/sheryl-sandberg-claims-smartphones-mobile-advertising-importa Accessed May 7, 2013. 
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Source: ooVoo, LLC  – Oscars Promotion
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CONCLUSION
As technology advances and consumer behavior evolves, the demand for mobile 
video and social viewership is clear. Consumers not only want to view content in a 
social setting, but they instinctually need to connect with other people before, during, 
and after they consume video content. Moreover, a byproduct of social viewing is 
that emotions are activated; thereby increasing the chances that a consumer will 
share the content and remember it. In our current digital landscape, social video (now 
leaning more and more mobile) is by far the best communications tool for brands to 
fully optimize their social reach, increase audience engagement, and improve brand 
recall across multiple platforms. 

For more information about ooVoo’s social video advertising platform or Watch 
Together™, please contact us via email.
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